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Gov’t agency reactivates
Task Force Water Hyacmth

The Pasig River Rehabilitation
Commission (PRRC) reactivated its
Task Force Water Hyacinth group to
ensure that the quick proliferation of
water hyacinth will not cause incon-
venience to the riding public of Pasig
River Ferry Service.

PRRC’s public advisory stated that
with the onset of rainy season comes
the bloom of water hyacinth plants,
which have now started to spread
across the Pasig River all way from
Laguna Lake.

The comlng of wats water hyacmths to.

the Pasig Rlver is an indication that
the water level in Laguna Lake is get-
ting higher than Manila Bay’s mean
sea level (MSL).

“We would like to educate the pub—
lic that water hyacinths are a blessing
from God. We use them in removing

heavy metals from the Pasig Riverand -

its tributaries,” said PRRC executive
director Jose Antonio E. Goitia.

“We also use them as raw materi-

als in our handloom weaving liveli-
hood program. We help poor families

in BASECO convert water hyacinths .

mto table runners, fans, shppers and
bracelets,” he added.

- For the past two months that the
lake level in Laguna fell below the
MSL, PRRC hurdled controlling not
the intrusion of the seawater, but the
backflow of more than 300,000 kilos of
garbage from Manila Bay. -

- PRRC is a government agency
conferred by the International River
sunda‘‘on with the Inaugural Asia

er FPrize, the hzghest award for
river restox‘atum efforts in Asia Pa-
cific.

m:luoﬂho numborcl‘wtterhyadnﬂnln Paslgl!lvertllls ral
eauoefor an alam'l according to PRRcwhohammutlneplanh‘

hl season s no
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Boracay environmental
rehab continues in 2019

The role of the Tourism Infra-
structure and Enterprise Authority
(TIEZA) in rehabilitating Boracay and
addressing the perennial flooding in
the island tops the agency’s accom-
plishments in 2018. In 2019, it contin-
ues its role in helping rehabilitate the
island even though it is already open
to tourists. ;

“We are proud that TIEZA is
helping make Boracay a sustainable
tourism destination. Through this,
generations of tourists will benefit
from a cleaner and waste-free island,”
TIEZA COO Pocholo Paragas said.
“We are fully committed to complete
long-term engineering solutions
which will permanently address the
problems that beset Boracay.”

The agency has invested more
than P1 billion to address the flooding
problem in Boracay when they imple- £ . :
mented Phase IT of the Boracay Water  Left: Construction of an efficient drainage system. Right: Mmlvo plpos were
Drainage Project. installed along Bolabog boacll to Improw the island’s drainage system.

The construction period was There were short-term repairs.
shortened to two years instead of the  conducted and long term rehabilita-
original seven years. The implemen-  tion plans laid down for the following
tation of Phase II is expected to be  six operating assets: Banaue Hotel
completed by end of 2019. and Youth Hostel, Club Intramuros

~ TIEZA continues to align its proj-  Golf Course, Light and Sounds Mu-
ects to the thrusts of Boracay Inter- ' seum, Balicasag Island Dive Resort,
Agency Task Force (BIATF) toproteet Zamboanga Golf Course and Beach
and preserve the island as a prime Park and Gardens of Malasag Ecot-
tourist destination. The TIEZA chief ourism Village.
asserted their full support to the ef- Paragas remarked that this is the
forts of the Department of Tourism first major rehabilitation program in
(DOT) to promote sustainable tourism a decade.

and rehabilitate not just Boracay but - TIEZA reported the completion of
other major tourist destinations in 26 projects in 2018, with 112 undergo-
the country. _ ing construction.

As of October last year, TIEZA has In 2018, the ageney also installed

already designated five flagship tour- _ floating docks to ensure safety and
ism enterprise zones (TEZs) which convenience in embarkation and
is projected to generate one million disembarkation on the shores of
Jobs in a span of 10 years while eight  Palawan, specifically in El Nido and
private TEZs with tourism enterprises Honda Bay. These were turned over
will create 52,000 jobs during the con-  to the respective loeal government
struction and operation stage, and units for proper mamtenance and
estimated investments amounting to  sustainable use!
P80 billion. It will soon highlight big ticket
Paragas explained that since they  projects such as the Lighting of the
assumed leadership in 2017, Asset San Juanico Bridge in Leyte and Sa-
Rehabilitation Program has been mar and Rehabilitation of the Banaue
the priority of its Board of Directors  Rice Terraces in Ifugao Province
to improve the agency’s owned and  which aim to spur teurism develop-
managed properties’ marketability ment within communities and pre-
and performance. serve eco- cultural heritage.

-
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Valenz.uglg, City Go- samgakabataanmﬂaga san arai

y Balik sa Plastik” na Jastic wastes at hindi.an
ivta%- ahang qumde residual waste ban ng pﬁlsum kundi dapat na i
collection program na 1: mag- | ito atmuling gamitin.
3 tmabawasé‘nangnﬁab;surang Dagdagpa i Marzouki na gu
p it mga karton na nakai bak sa | ng innovative packaging sol
* Valenzuela landfill. mabawasan ang mga
Iﬁmﬁ?an g city overnment ng ‘upang ma- e
LV la a‘n ‘Nes Phillppmes, ang ilang n naman ay gumagay
Depe %ducauon (DepEd) at s,*nang istilo na gz mga
G : plasnc;)aramagmgm& atupu :
San i ) Inilunsad na ang tatlong p ) ng
igay, City Street ors,  pagtats ‘_nngﬂlasuc,unaay li

; nngjns commitment para sa waste ma-

; --a - na s
iel Pecp]es Pat‘K Ampluthea&er
Lunes ng umaga .

Ayon kay Kais Marzo ukl, Nestlé chair-
‘man and CEO, malaki ang kanilang

entdahilalamnﬂangistﬁktoang
uela City pagdating sa waste se- :
gation system na kung saan mayroon
sﬂangmgamodelschools na nag-
blblsaynganasandans b
crecyc]mg
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~ Mapagpalayasa
- kaplastikan

Dear Abante, : 53
_ Isang mapagpalayang araw mga ka-Abante! Kahapon
ay idinaos ang Araw ng Kalayaan. Bagama't tapos na
ang araw ng ito, h;;’?di.namﬁ dg%at kalimutan ang iba
pang puwedeng palayain. ipinas ay isa sa mga
maflgaratging tamb'a.E na basura (ﬁahit nga basura ng ibang
bansa ay nasa atin). Sana matuldukan ang isyu na ito,
bago pa man sa pang atan, ay simulan na natin sa
ating sarili. : ;

Marami sa atin ang hilig kumain sa iba’t ibang kainan.
Kaya't hindi na bago ang paggamit sa mga plastic utensil,
sytro cup, at iba pang uri ng kagamitan na madaling
gamitin. Ngunit alam ba natin kung saan napupunta
ito? Kung gaano katagal bago matunaw o mawala ang
mga ito? Kun]g(.alanoug maaaring maging epekto nito
sa kalikasan, kalusugan, maging sa ating katauhan?
Malamang ang iba’y alam ito ngunit pilit pa ring hindi
sumusunod. 2

Ang iba’y sinasabing hindi malinis ang mga kasang-
kapan kung kaya't mas pinipilit nilan ‘gumamit ng mga
ito. Sa panahon ngayon, marami ng bagay ang nagawa
para maiwasan ang pa it ng mga plastic. Mayroong
mga nabuong pa-;lg'(age na mayroon ng kutsara, tinidor,
at maging straw na gawa sa stainless na maaaring
gamitin panghabang buhay: Sana’ tangkilikin natin
ang mga ganitong produkto sapag{('at-pmakamaipam
ito para sa bayan maging sa ating sarili. Iwasan na ang
mga kaplastikan! ; T

- Bio ng Mindoro
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Coca-Cola sets up
P1B recycling unit

At Coca-Cola, we see our packaging as

valuable resource and not waste. It is therefore
unacceptable for us that our packaging ends up in
places where they shouldn’t be

In'abid to curb the proliferation
of plastic waste and enforce a
more sustainable future, the
Coca-Cola Company is investing
P1 billion in a proposed food-grade
recycling facility.

The new unit is an integral
part of the multinational’s “World
Without Waste” campaign.

With Philippines as third
largest producer of plastic in the
world’s ocean, Coca-Cola's proposed
recycling unit is seen to improve the
country's polyethylene terephthalate
(PET) plastic bottle collection and
recycling rates.

In an interview with the

reporters, Coca-Cola Philippines

president and general manager
Winn Everhart said the proposed
facility to be located 100 kilometers
away from Metro Manila is seen

to process 16,000 metric tons of

plastics, covering an estimated
40 percent of the country's entire
plastic ecosystem.

Coca-cola’s first recycling
venture in Southeast Asia is also
seen to generate approximately
150,000 jobs for Filipinos.

“Our aspiration for this facility
is to prioritize and close the loop
on our packaging by turning old
bottles into new ones so they
don't end up as waste. This faclhty
is testament to our resolve to

create opportunities that will

help fuel a more robust approach
to leaving a positive impact not
just in our value chain, but also
in the communities where we
operate in,” Coca-Cola Beverages
Philippines Inc. (CCBPI) president
and CEO Gareth McGeown said.
McGeown added the facility will
operate w1th local partners and

COCA-COLA Ph\llppines is building a recycflng facility oulstrfe Manila to help turn an estimated 16,000 metric tons of plastic into somethmg useful again Pro]ected to generate emp\oyment for thnusands of Filipinos, the facility will

will process recyclable products
even from other companies.

The beverage firm also

launched on Tuesday a
comprehensive blueprint of the
“World Without Waste” program
where they aim to use or sell at

-least 50 percent recycled content

of their packaging by 2030.
Under the campaign, Coca

‘Cola’s bottling arm CCBPI will

primarily focus on recycling
bottles, cans, caps made from
glass, PET plastics and aluminum
which make up approximately 85
percent of its packaging,

With the facility set to launch
in 2020, plastic bottles will be
shredded to transform into other
products such as shoes, bags, and
wall bricks.

Currently, Coke produces

Viva water bottle, their first ever

product using fully-recyeled resin-
free materials that was Food and
Drug Administration-approved.
“At Coca-Cola, we see our
packaging as valuable resource
and not waste, It is therefore
unacceptable for us that our

packaging ends up in places where

said.

they shouldn’t be. With our primary
packaging in the Philippines being
100 percent recyclable, we see the
potential of capturing its value by
creating new and better approaches
towards processing and recycling
recyclable materials,” Everhart said.

Coca-cola’s first recycling
venture in Southeast Asia
is also seen to generate
approximately 150,000 jobs
for Filipinos.

To help improve recycling
rates, Coke will continue to tap
local ecommunities, non-government
organizations and industry partners
to help educate the consuming
public how and when to recycle
bottles.

“As a company that has been
part of the Filipino communities
for over 100 years, our goal in
everything we do is to continue

~strengthening the foundations of

our business and the communities
we serve so that we can all grow
and thrive long into the future of a
litter-free Philippines,” McGeown
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THE Philippines could be the
“next big thing” in cruise tour-
ism with the Manila Hotel,
Intramuros Admmlstratlon and
Corregidor Foundation working
‘to bring out the country's colo-
nial and pre-colonial past, the
Department of Tourism (DoT)
said on Wednesday.

The partnership was pilot
tested on June 12 through the
Visita Intramuros, where partici-
pants were given a four-hour tour
of Manila Hotel and Intramuros’
landmarks.

“This is the first time a partner-
ship between accommodation
industry and the public sector

came to be. You can see that *

tourism is not only the govern-
ment's role, it is everybody's,”
Guiller Asido, administrator of
Intramuros, said.

Asido said the partnership

was the result of the walled city's

rebranding.

The tour began at the Manila
Hotel, where Gen. Douglas Ma-
cArthur once held his residence
when he became the military
advisor of the Commonwealth
government, and made its way to
Intramuros — home to Spanish-
era landmarks.

“It is important for travelers to
know the country they are visit-
ing; where this race came from
and what's their history. This is
what this partnership aims to
strengthen,” Joey Lina, president
of Manila Hotel, said.
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DoT Assistant Secretaty Rober-

to Alabado 31d said the tourism
sector plans to make the tour a
two- to three-day affair, with the
inclusion of Corregidor Island.
- 'The tour, according to Alabado,
would tackle the Philippines’ pre-
Hispanic history through Binon-
do, the Spanish era in Intramuros
and the American to Japanese
occupations in Corregidor.

“Manila conjures something.
And this is a good opportunity
for us to elevate the experience

for tourists coming to the Philip-

pines, for us to present it prop-
erly,” Alabado told reporters.

Alabado said the DoT, Tour-
ism Infrastructure and Enterprise
Zone Authority, and the Tourism
Promotions Board plan to make
Corregidor the main attraction in
the tour through the Corregidor
I—‘oundamn

_ }:r’ulse ports in
Manila Bay soon
Cruise companies and ther
private cornpames are on oard
with proposals to set up cruise
terminals along Manila Bay.
Alabado said establishing the
terminals is a must as Manila
“only had commercial ports.
“With these terminals in mind,
they would have [tax-free shops],
facilities for Customs and Immi-
gration, bars and parking space.
We need to have such terminal to
accommodate our passengers,”
headded. . B
This would also mean more
revenue and jobs in the tourist
sector, Lina said. 0 &
| &

|n crunée tourlsm

Foreign arrlva!s up f_—_."

The DoT said tounst’?ﬁnvals m
April ‘reached 662, 9‘8?’ "0t
percent higher than the 591 ‘132
in the same month last year. -

The numbers were propelleﬁ
by 139,177 Chinese visitors, a
28-percent. increase from last
year. South Korean visitors num«
bered 130,707. e ;

‘They were _followed by the
Americans with 87,710, Japanese
with 57,724 and Australians with
28,683. An increase of 2.5 per-
cent, 18 percent and 13 percent,
respectively.

This brings foreign visitor
count for January to April 2019
to 2,867,551, or an increase df
8.57 percent over the 2,642,241
of the same period in 2018.

Tourism Secretary Bernadette

Romulo Puyat attributed the
- increase of arrivals to the market:

ing initiatives of the private sec-
tor and travel trade counterparts
in various markets,

“With improved connectivity
arising from new flights, addi-
tional frequencies and expanded

capacity brought about by new

and upgraded airports, we an-
ticipate more visitors to keep this
upward trend sustalned Puyat

said in a statement.

“We also attnbute increased
travel movement and consump-
tion to continued efforts in
developing new and existing
tourism circuits all over the
country in pursuit of sustainable
tourism,” she added.

NEIL JAYSON N. SERVALLOS
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to support ‘climate-

smart’ projects

By JANVIC MATEO

The Climate Change Commission (CCC) has urged financial
institutions to ramp up financing of green, climate-smart and
sustainable projects that will enable the country to achieve its
goals in mitigating the impact of climate change.

~ The CCC, in partnership with
the United Nations Framework

on Climate Change (UNFCCC) -
‘secretariat, recently brought
together representatives from the
government and the private sector
to discuss the role of public finance
and private sector investments in
the implementation of the country’s
nationally determined contribution

(NDC) to the landmark 2015 climate

an integrated platform that will
converge all available vulnerability
and risk information in the country.
This will be made accessible to all
stakeholders, including the financial
and private sector,” he said.

“In addition to that, we are also
assisting the Office of Civil Defense
in developing loss and damage reg-

istry and protocols for valuation and

validation, which could provide the

insurance sector with a better picture

of risk prevalence,” he added.
Daniele Violetti, UNFCCC director

for finance, technology and capacity

building, said this year is critical for
countries to raise targets ahead of
implementation slated next year.

change agreement.

Climate Secretary Emmanuel
de Guzman said the government
is addressing the shortage of risk
information to entice financial
institutions to ramp up financing
for climate change adaptation and
mitigation projects. :

“We are working on the
establishment of a National
Integrated Risk Information System,

“It is our last opportunity to -
enhance action in the pre-2020
period. It also hounds the roles of
the new rounds of NDCs, making
2019 the year to ensure that these
new or updated NDCs reflect the
increased ambition needed to
meet the objectives of the Paris
Agreement,” he said.
~ CCC commissioner Rachel
Herrera noted that climate finance
is currently limited in terms of
availability.

“There is no other recourse but

 to be strategic in terms of funneling

in climate finance from various
sources and channeling them to
those who need it most,” she added.:
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A : 'Rei)altleezySalmdig - Sel
Ea-mﬂhﬂ]aﬂﬂ. ong tutukan
at huwag bitawan angrgga nego-

a ng mambabatas “nasa

sasyon sa ‘climate rensiya y ng climate , kn na yugto na ang usapin
Para ito sa' kahg'msan ng mga kung sasakaypa sila ng eroplano. kaugnay sa mglglementagsyonpng
‘Plh ino at iba pang matmdmg Sa halxp ay sasagot na lamang  Paris Agreement dahil napakaha-
ra]gnkaLnako nsiderasyon,” kasa-  ng ‘yes' sa gitan ng inter- Iaga nito sa bansa kahit mabagal

pagtatatag ng kakayahan.
Bilang chairman ng House
Committee on Climate Change,
-mihagag:m Salceda :

P

ang pagkakaroon ng poder ~ net sa mahahal ukal
sapondqteinolohxyaat £ S R

Pproseso sa tmatalakagnno

Bago ito, sumulat na rin si Sal-
ceda kay Pangulong Duterte na .
pag-ara]mlg mabuti ang napi m-_
s pani

= dafau‘ ‘at gltg 5

- nga ang PIOZIeso ng. ‘inaasahang
m%aKung hmi ‘na tayo sasali sa
- Conference of the Parties (COID :

mawawalan na ta
 karapatan sa pon&ggolohlya




